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ABSTRACT: The COVID-19 pandemic has significantly exacerbated the challenges that journalism
education was already facing, leading to the widespread closure of journalism schools across the globe, with India
being particularly hard hit. This article delves into the various factors contributing to the decline of these
institutions, focusing on five key areas: outdated curriculum, inadequate student training, faculty lacking practical
industry experience, weak partnerships with media organizations, and the financial pressures caused by rising
tuition fees and stagnant graduate salaries. Outdated syllabi and training methods have left students ill-prepared
for the rapidly evolving media landscape, where digital skills and multimedia storytelling are now essential.
Compounding this issue is the lack of industry experience among faculty members, many of whom come from
purely academic backgrounds and struggle to teach the practical skills necessary for modern journalism. The
disconnect between journalism schools and the media industry has also weakened, leading to a decline in
internship opportunities, hands-on training, and collaborative projects that could bridge the gap between theory
and practice. Furthermore, the financial burden on students has grown, as rising fees are not matched by
competitive salaries in the job market, making journalism education a less attractive investment. This article
argues that targeted reforms - such as updating curriculum, fostering faculty development, strengthening industry
ties, improving placement strategies, and rethinking financial models - have been lacking for decades. With these
interventions, journalism schools can adapt to the changing media environment and continue to play a vital role
in shaping the future of the media industry.
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Introduction:

Journalism as a profession and academic discipline in India dates back to the pre-independence
era, with its roots firmly established over a century ago. The formalization of journalism education
began in 1920 when Annie Besant initiated the first journalism course at the National University in
Adyar, Madras (how Chennai). The subsequent establishment of the Department of Journalism and
Communication at the University of Madras in 1946 marked a significant milestone, eventually leading
to the creation of the Indian Institute of Mass Communication (IIMC) in Delhi in 1965. Over the years,
both public and private universities across India followed suit, establishing journalism departments and
offering undergraduate and postgraduate programs that proliferated nationwide. As of 2024,
approximately 1,200 colleges in India offer journalism programs, with 693 of these institutions privately
owned, 267 publicly owned, and 69 operating under public-private partnerships (India, 2023).

Initially, journalism programs in India primarily focused on print media, particularly newspapers,
as this was the dominant medium at the time. The industry and academia were closely aligned, with
journalism graduates being readily employed by the press upon completing their studies. However, the
landscape began to shift with the advent of television in the early 1980s. The demand for journalists
expanded to include roles in television news, such as reporters, newsreaders, editors, producers, and
cameramen. The rise of 24-hour news channels further intensified the need for media professionals with
specialized skills in broadcast journalism (Journalism, 2021).

As the media industry evolved, introducing new formats such as tabloids and evening editions,
academia responded by expanding its programs to include various forms of media. However, despite
these efforts, many institutions struggled to keep pace with the rapidly changing demands of the
industry. The National Education Policy 2020 highlighted a critical issue: the curricula of many
journalism programs remained stagnant, failing to adapt to advancements in the industry according to
Ministry of Education, Government of India in 2020. The syllabi were outdated, emphasizing
theoretical knowledge over practical skills, and many institutions lacked the necessary infrastructure to
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provide hands-on training in emerging media technologies. Even in cases where adequate facilities
existed, they were often underutilized.

The challenges facing journalism education were further exacerbated by the COVID-19
pandemic, which acted as a catalyst, accelerating pre-existing issues and leading to the closure of several
journalism schools globally, with India being particularly affected. The pandemic forced institutions to
transition rapidly to online learning environments, but this shift exposed significant gaps in the ability
of journalism schools to deliver the practical, hands-on training that is essential for preparing students
for careers in the media industry ((WAN-IFRA), 2022).

One of the most significant challenges has been the outdated nature of journalism curricula,
which have failed to keep pace with the rapid technological advancements and changing media
consumption patterns. While the media industry has increasingly embraced digital storytelling,
multimedia journalism, and data-driven reporting, many journalism programs continue to focus on
traditional print and broadcast journalism techniques. This disconnects between academic training and
industry requirements has made it difficult for journalism graduates to secure employment, further
contributing to the decline in the perceived value of journalism education as mentioned by Reuters
Institute in 2021.

In India, the issue of outdated curricula is particularly acute. Despite the rapid growth of digital
media in the country, many journalism schools continue to teach principles and practices that were
relevant decades ago. This has led to a decline in student enrollments and the closure of several
journalism schools, reflecting the broader challenges facing the profession and the education system
itself. According to the Press Trust of India, between 2020 and 2023, numerous journalism schools in
the country either closed or merged with other programs due to declining enrollments and financial
difficulties (India, 2023).

Moreover, the lack of industry experience among faculty members is another critical issue. In
many institutions, particularly in India, journalism faculty members often come from purely academic
backgrounds, with little to no professional experience in the media industry. This limits their ability to
teach the practical skills that are essential for modern journalism. The Media Studies Journal reported
that the academic-to-faculty pipeline, where students pursue teaching roles immediately after
completing their postgraduate degrees, has resulted in a situation where many journalism schools are
staffed by individuals who are well-versed in theory but lack practical knowledge (Journal, 2021).

The disconnect between academia and the media industry is a significant barrier to the
effectiveness of journalism education. Industry professionals often criticize journalism schools for
failing to equip students with the skills needed to succeed in the fast-paced and constantly evolving
media landscape. The financial burden of pursuing a journalism degree has also played a role in the
decline of journalism schools. In India, the cost of journalism education has risen significantly in recent
years, while the salaries offered to journalism graduates have not kept pace with these rising costs. This
has made it difficult for students to justify the investment in a journalism degree, leading to a decline
in enrollments. A study by India Today found that many prospective students are opting for alternative
career paths that offer better financial prospects and job security, contributing to the decline of
journalism schools in the country (Today, 2022).

In conclusion, the decline of journalism schools across the globe, particularly in India, reflects
broader challenges facing the journalism profession. The stagnation of curricula, the disconnect
between academia and industry, and the economic challenges posed by the COVID-19 pandemic have
all contributed to this decline. However, with the right reforms and a commitment to innovation,
journalism education can still play a vital role in shaping the future of the media industry. It is imperative
that stakeholders in academia, industry, and government work together to revitalize journalism
education and ensure its relevance in the digital age.

Review of Literature:

In the literature on journalism education, several recurring themes emerge, particularly
concerning the evolving challenges faced by journalism schools. Studies by Ward (2009) and Harris
(2021) highlight the stagnation of curricula, with many programs failing to adapt to the digital age,
leaving graduates ill-prepared for the demands of modern media landscapes. McCarthy (2024) and
Fleming (2021) discuss the broader crisis in journalism, exacerbated by market failures and the COVID-
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19 pandemic, which have led to the closure of numerous institutions. Additionally, Sodhi (2024) and
Buber (2022) emphasize the growing disparity between the rising costs of journalism education and the
stagnant salaries in the industry, which has contributed to declining enrollments and institutional
sustainability challenges. These works collectively underscore the urgent need for reform in journalism
education to bridge the gap between academic training and industry requirements. With all the journals
reviewed for this study, the best fit to present it are as below.

1. Global Context: The decline of journalism schools is not a phenomenon confined to
any one country. In the United States, for example, the number of journalism schools has been steadily
declining over the past decade. According to a report by the Columbia Journalism Review, several
journalism programs across the country have been shuttered due to declining enrollments and budget
cuts trend has been observed in Europe, where traditional journalism schools are being replaced by
media and communication studies programs that are perceived to be more versatile and aligned with
industry needs.

2. Scenario: In India, the situation is particularly grim. Several journalism schools have
closed down in recent years, citing financial difficulties and declining enrollments. A major factor
contributing to this decline is the outdated curriculum that many journalism schools continue to offer.
The syllabus in many Indian journalism schools has remained largely unchanged for decades, failing to
keep pace with the rapid changes in the media industry. This has led to a growing disconnect between
what is taught in classrooms and what is required in the industry.

The Indian express confirms the statement of Kanchan Kaur - Dean of 11JNM that the institution
could not meet the expected number of admissions with significantly lower intakes, in spite of offering
a program in association with Columbia University Graduate School of Journalism, New York and
hence decided to cease the program moving forward. While COMMITS a popular journalism school in
Bangalore as well locked after 23 years of existence (NewsExpressService, 2024) (Anien, 2024). The
institution post covid could not cope up to the learner’s habits had transformed to digital intervention
in delivering during the pandemic. The veterans of the news industry who are also the role models for
the leaners viz., Barka Dutt and Faye D’Souza had moved to digital space, that did not interest them
due to the vacuum between expected delivery to its reality states Dr. Sai Prasad, Dean of Dayananda
Sagar University. Similar and relatable statement is also confirmed by Timothy Franklyn the founder
of National School of Journalism (Anien, 2024). The Deans, Students and Media Professionals also
opined that the main stream media have lost their credibility with regard to the monetary compensation
in comparison to that their educational expenses (Sodhi, 2024). Fr. Richard Rego — Dean at St. Joseph’s
University mentions the annual fee for graduation in private institutions range between Rs. 80,000 up
to a lakh and while few centers charged between Rs. 3.5 lakh to Rs. 5 lakhs for one year program (Anien,
2024). Low job opportunities and low pay packages are the main reason behind such trends mentions
Prof. Devadas Rajaram. Students’ enthusiasm about placements, apart from a few reputed organizations
have also declined and most organizations have an exploitative and abusive work environment that
students avoid mentions Prof. Danish Igbal. The stage for telling stories and asking questions to power
is shrinking that is also due to the change in the ownership and journalism today has become so vitiated,
that only journalism that eggs people on is being given prominence mentions Aparna Karthikeyan.
While Tushar has a different perspective that the decrease in readership due to decreased attention spans
could cause significant losses to newspapers, the same cannot be said for digital media platforms.
Digital media platforms can invest in their social media, which may create more jobs records (Banerjee
& Karthikeya S, 2024).

The scenario in the industry is also not favorable as channels and news media houses suffered
huge losses without the advertisement subscriptions that resulted in layoffs records (McCarthy, 2024),
(Fleming, 2021). Stephen puts his two key questions: Why a school of journalism, when anyone can be
a journalist in this digital age? and Why have schools that teach professional journalism as the
professional journalist is discredited and dying as the industry have accommodated the non-professional
journalist, or “we the media,” unencumbered by old ideals of objectivity and verification (Ward, 2009).

3. Stagnation: One of the primary reasons for the decline of journalism schools is the
stagnation of their syllabi. While the landscape of media industry had undergone a seismic shift in the
last decade, the curriculum in many journalism schools has remained static. Courses that were relevant
in the 1990s are still being taught today, with little to or no updates to reflect the current realities of the
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industry. This disconnect has made journalism education less attractive to students who are looking for
courses that will equip them with the skills needed to thrive in the digital age (Ward, 2009) (Harris,
2021).

4. Disconnect Between Academic and Industry: The gap between academia and the
media industry has widened significantly in recent years. Industry professionals often criticize
journalism schools for failing to equip students with the practical skills needed to succeed in the modern
media landscape. While journalism schools continue to focus on traditional skills such as news writing
and reporting, the industry has moved towards digital storytelling, multimedia journalism, and data
journalism. This disconnect has resulted in a situation where journalism graduates are often not prepared
for the realities of the job market, leading to a decline in the perceived value of journalism education.

5. Economic Challenges and Declines: The economic challenges posed by the COVID-
19 pandemic have further compounded the problems faced by journalism schools. With universities
facing budget cuts and students grappling with financial difficulties, journalism programs have become
an easy target for closure. Additionally, the uncertain job market for journalism graduates has led to a
decline in enrollments, making it difficult for schools to sustain their programs.

Methodology

This study employs a qualitative research approach to explore the factors contributing to the
decline of journalism schools globally, with a particular focus on India, in the post-COVID-19
landscape. The research methodology is designed to gather in-depth insights from educators in the field
of journalism and mass communication, focusing on their experiences, perspectives, and observations
regarding the challenges faced by journalism education today.

1. Research Design: The study utilizes a qualitative research design, which is well-suited
to explore complex issues in education through detailed, context-rich data. This approach allows for a
deep understanding of the perceptions and experiences of journalism educators, providing valuable
insights into the underlying causes of the decline in journalism schools.

2. Data Collection: The primary data for this study were collected through semi-
structured interviews with educators in journalism and mass communication. A purposive sampling
technique was used to identify and select participants who have significant experience and expertise in
the field. The sample includes faculty members from various journalism schools across India, including
both public and private institutions. Participants were selected to ensure a diverse representation of
perspectives, including those from institutions that have experienced closures or significant declines in
student enrollment, as well as those from institutions that have managed to adapt and thrive despite the
challenges.

The semi-structured interview format was chosen to allow for flexibility in exploring the
participants' experiences and perspectives while ensuring that key topics relevant to the study were
covered. The interviews focused on the following themes:

2.1. Curriculum and Syllabus Design: Participants were asked about the relevance of
current journalism curricula, the process of updating syllabi, and the challenges in aligning academic
programs with industry standards.

2.2. Faculty Experience and Training: Discussions centered around the qualifications and
industry experience of journalism educators, the availability of professional development opportunities,
and the impact of faculty expertise on student outcomes.

2.3. Industry Partnerships: Participants provided insights into the nature and extent of
collaboration between journalism schools and media organizations, including the role of internships,
guest lectures, and industry-led workshops.

2.4, Placement Opportunities: The interviews explored the trends in job placements for
journalism graduates, including the impact of the changing media landscape on employment prospects.
2.5. Financial Challenges: Participants were asked about the financial viability of

journalism programs, including the effects of rising tuition fees, declining enrollments, and the
economic pressures faced by both institutions and students.

Each interview lasted approximately 60 minutes and was conducted in person, depending on the
participant's location and preference. The interviews were recorded on text with the consent of the
participants and used for analysis.
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The data collected from the interviews were analyzed using thematic analysis, a method well-
suited for identifying, analyzing, and reporting patterns (themes) within qualitative data. The analysis
followed a six-step process:

1. Familiarization with the Data: The researcher immersed themselves in the data by
reading and re-reading the interview transcripts, making initial notes and observations.
2. Generating Initial Codes: The data were systematically coded to identify significant

features relevant to the research questions. These codes were organized based on the themes outlined
in the interview guide, as well as any emergent themes that arose during the analysis.

3. Searching for Themes: The initial codes were grouped into broader themes that
captured the key patterns in the data. These themes were aligned with the study's focus on curriculum
design, faculty training, industry partnerships, placement opportunities, and financial challenges.

4. Reviewing Themes: The identified themes were reviewed and refined to ensure they
accurately represented the data and provided meaningful insights into the research questions. This step
involved checking the coherence of themes across the entire data set.

5. Defining and Naming Themes: Each theme was clearly defined and named to capture
its essence and relevance to the study. Sub-themes were also identified to capture more specific aspects
of each broader theme.

6. Writing the Report: The final stage involved writing up the findings, with a detailed
analysis of each theme supported by direct quotes from the interview participants.

Analysis:

The data collected from the interviews were analyzed across five key parameters that are critical
to understanding the decline of journalism schools. First, the Syllabus & Student Training parameter to
examine the relevance and effectiveness of the current curricula in preparing students for the evolving
media landscape. Second, the Faculty & Training parameter focused on the qualifications and industry
experience of educators, as well as the availability of professional development opportunities to keep
their skills up-to-date. Third, the Industry & Partnerships parameter explored the collaboration between
journalism schools and media organizations, including internships, workshops, and other industry-
driven initiatives. Fourth, the Placements & Opportunities parameter analyzed the trends in job
placements for journalism graduates, assessing how well institutions are connecting students with
employment opportunities in the field. Finally, the Fees & Salaries parameter looked into the financial
aspects of journalism education, considering the impact of rising tuition fees, the economic pressures
faced by students, and the alignment between the cost of education and the potential salaries of
journalism graduates. This comprehensive analysis provided a holistic view of the challenges and
opportunities facing journalism schools in the current educational and economic climate. The discussion
of the five parameters considered for analysis follows.

1. Syllabus & Student Training:

The curriculum offered by journalism schools has been a subject of criticism for many years. In
an industry that is constantly evolving due to technological advancements and changing media
consumption patterns, the failure to update the syllabus has left students ill-equipped to meet industry
demands. Traditional journalism education often emphasizes print media, linear storytelling, and basic
reporting skills, while the industry now requires proficiency in digital tools, multimedia production, and
data journalism.

For instance, many Indian journalism schools continue to teach principles and practices that were
relevant two decades ago, without integrating the latest trends such as social media journalism,
podcasting, or mobile reporting. This gap between what is taught and what is needed has contributed to
the decline in the perceived value of journalism education, leading to a decrease in student enrollments
and the closure of several schools across the country.

2. Faculty & Training

A significant obstacle to the effectiveness of journalism education is the lack of industry
experience among faculty members. In many journalism schools, especially in India, faculty members

155



,,LINGUARUM UNIVERSE%, VOLUME 1, ISSUE 2
DOI: 10.5281/zenodo.14022802

often come from purely academic backgrounds, with little or no practical experience in the media
industry. This lack of hands-on experience limits their ability to teach practical skills that are essential
for modern journalism.

Moreover, the traditional academic-to-faculty pipeline, where students pursue teaching roles
immediately after completing their postgraduate degrees, further exacerbates this issue. Without
adequate exposure to the fast-paced and constantly changing media landscape, these faculty members
struggle to provide students with the relevant skills and knowledge needed to succeed in the field.

To address this, journalism schools must invest in continuous professional development for their
faculty. This could include industry internships, partnerships with media organizations, and
opportunities for faculty members to engage in real-world journalism projects. Additionally, schools
should prioritize hiring faculty with significant industry experience and offer flexible teaching roles to
media professionals who can bring their expertise into the classroom.

2.1. Lack of Industry Experience Among Faculty: A Major Roadblock: One of the
critical challenges facing journalism and mass communication schools today is the lack of industry
experience among faculty members. In many institutions, the majority of teaching staff are individuals
who have transitioned directly from academia into teaching roles, often without any significant
professional experience in the media industry. This gap in practical experience severely hampers the
quality of education that students receive, leaving them ill-prepared for the realities of the journalism
profession.

2.2. The Academic-to-Faculty Pipeline: In India, as well as in many other countries, it is
not uncommon for students to pursue teaching careers in journalism and mass communication
immediately after completing their postgraduate degrees. While these individuals may have a strong
theoretical understanding of the subject, they often lack the hands-on experience that is essential for
teaching practical skills. The academic-to-faculty pipeline has resulted in a situation where many
journalism schools are staffed by individuals who are well-versed in theory but have little to no
experience in the actual practice of journalism.

2.3. The Disconnect Between Classroom and Industry: This lack of industry experience
among faculty members exacerbates the disconnect between journalism education and the needs of the
media industry. Students are often taught outdated practices and techniques that do not align with the
current demands of the profession. For example, while the media industry is increasingly relying on
digital tools and platforms, many faculty members may lack the expertise to teach these skills
effectively. As a result, students graduate without the necessary competencies in areas such as digital
journalism, multimedia production, and data-driven storytelling, which are now essential in the field.

2.4, The Need for Adequate Training and Industry Exposure: To address this issue,
there is an urgent need for adequate training and industry exposure for faculty members in journalism
and mass communication schools. Institutions must prioritize hiring faculty with relevant industry
experience, ensuring that they can impart practical knowledge and skills to their students. However, for
those faculty members who come from purely academic backgrounds, institutions should invest in
continuous professional development programs that include industry internships, workshops, and
collaborations with media organizations.

2.5. Integrating Industry Experience into Curriculum Development: In addition to
providing faculty with industry training, journalism schools should also involve media professionals in
the curriculum development process. This collaboration can help ensure that the courses offered are up-
to-date and aligned with industry standards. Guest lectures, industry-led workshops, and collaborative
projects between students and media organizations can also bridge the gap between academia and
industry, providing students with a more holistic and practical education.

2.6. Creating Pathways for Industry Professionals to Enter Academia: Another
solution is to create pathways for experienced media professionals to transition into academia. This can
be achieved by offering flexible teaching roles, such as adjunct positions, that allow industry
professionals to share their expertise with students without requiring them to commit to a full-time
academic career. These professionals bring valuable insights from the field, enriching the learning
experience and providing students with a realistic understanding of the challenges and opportunities in
journalism.
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3. Industry & Partnerships

The disconnect between journalism schools and the media industry is another major factor
contributing to the decline of these institutions. Historically, journalism education has operated in silos,
with little interaction between academia and industry. This has resulted in a curriculum that is often out
of touch with the current needs of the industry and students graduating without the skills required to
succeed in the job market. To bridge this gap, journalism schools need to forge stronger partnerships
with media organizations. These partnerships can take various forms, including industry-led workshops,
internships, and collaborative projects. By working closely with the industry, schools can ensure that
their curriculum is up-to-date and that students receive hands-on training that prepares them for the
realities of the profession.

Additionally, involving industry professionals in the curriculum development process can help
to align academic programs with industry standards. This will not only enhance the quality of education
but also improve the employability of graduates, making journalism schools more attractive to
prospective students.

The disconnect between media industry professionals and academic institutions is a significant
issue that contributes to the challenges facing journalism education. There are several reasons why
fraternities from the media industry are not regularly connected to academia:

3.1. Different Objectives and Priorities: Media industry professionals are often focused
on the fast-paced demands of their work, which includes meeting tight deadlines, adapting to new
technologies, and responding to the ever-changing media landscape. In contrast, academic institutions
tend to prioritize long-term educational goals, theoretical knowledge, and research. This difference in
priorities can lead to a disconnect between what is taught in the classroom and the practical skills needed
in the industry.

3.2. Lack of Structured Collaboration Mechanisms: While there are occasional
collaborations between academia and the media industry, such as guest lectures or internships, there is
often a lack of formal, structured partnerships. Without established frameworks for regular interaction,
it can be challenging to maintain consistent communication and collaboration between the two sectors.

3.3. Resource Constraints: Both media organizations and academic institutions often
operate with limited resources. Media companies may lack the time, personnel, or financial resources
to dedicate to sustained partnerships with universities. Similarly, academic institutions may struggle to
allocate resources to develop and maintain industry connections, especially if they are focused on other
institutional priorities.

3.4. Cultural Differences: The culture within the media industry is often very different
from that of academia. The fast-paced, results-oriented nature of media work can clash with the slower,
more deliberative pace of academic research and teaching. These cultural differences can create barriers
to effective collaboration and mutual understanding.

3.5. Perceived Irrelevance of Academia: Some media professionals may perceive
academic programs as being out of touch with the current realities of the industry. This perception can
discourage them from engaging with academic institutions, as they may not see the value in contributing
to curricula or participating in academic events.

3.6. Lack of Incentives: For many media professionals, there are few tangible incentives
to engage with academia. While some may be motivated by a desire to give back to the community or
to shape the next generation of journalists, others may not see any direct benefit to their own careers or
organizations.

3.7. Limited Awareness and Outreach: Academic institutions may not always effectively
reach out to industry professionals or clearly communicate the benefits of collaboration. Without
proactive efforts to engage the media industry, opportunities for partnership and interaction may be
missed.

Addressing these challenges requires a concerted effort from both academic institutions and the
media industry to create mutually beneficial partnerships, foster open communication, and align
educational programs with industry needs. By doing so, journalism schools can better prepare students
for the realities of the media world, while media professionals can contribute to shaping the future of
journalism education.
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4. Placements & Opportunities

The decline in placement opportunities for journalism graduates is another critical issue facing
journalism schools. The media industry has undergone significant changes in recent years, with
traditional print and broadcast media outlets struggling to survive in the digital age. As a result, the
number of job opportunities available to journalism graduates has decreased, making it difficult for
schools to guarantee placements for their students.

Furthermore, the skills gap between what is taught in journalism schools and what is required by
the industry has made it challenging for graduates to secure employment. Employers are increasingly
looking for candidates with expertise in digital media, data journalism, and multimedia production,
areas where many journalism schools lag behind.

To address this, journalism schools must focus on enhancing their placement strategies. This
could involve building stronger relationships with media organizations, offering career counseling
services, and providing students with the necessary skills to succeed in a competitive job market. By
improving their placement rates, journalism schools can enhance their reputation and attract more
students.

5. Institutional Fees & Salaries in Industry

The financial burden associated with pursuing a journalism degree is a critical factor in the
decline of journalism schools. In recent years, the cost of journalism education has increased
substantially across many countries, including India. This rise in fees poses a significant challenge for
students, particularly when juxtaposed with the relatively modest salaries offered to journalism
graduates in the industry. The disparity between the high costs of education and the lower-than-expected
earnings in journalism careers can deter prospective students from enrolling in journalism programs.

The gap between tuition fees and industry salaries reflects broader issues of professionalism and
economic value within the field. Many journalism graduates enter the job market with substantial debt
and face a job market that often does not offer commensurate financial returns. This misalignment
between educational investment and career outcomes exacerbates the financial strain on students and
contributes to declining enrollments in journalism programs.

To mitigate these issues, journalism schools need to reassess their fee structures and explore
options to make education more affordable. Institutions should consider offering additional scholarships
and financial aid to alleviate the cost burden on students. Moreover, enhancing the practical skills and
industry readiness of graduates can improve their employability and earning potential, making
journalism degrees a more attractive and viable investment. Addressing these financial and professional
challenges is crucial for revitalizing journalism education and ensuring its relevance in the
contemporary media landscape.

Conclusion:

The closure of journalism schools across the globe, and particularly in India, is a reflection of the
broader challenges facing the journalism profession. The stagnation of curricula, the disconnect
between academia and industry, and the economic challenges posed by the COVID-19 pandemic have
all contributed to this decline. However, with the right reforms and a commitment to innovation,
journalism education can still play a vital role in shaping the future of the media industry. It is imperative
that stakeholders in academia, industry, and government work together to revitalize journalism
education and ensure its relevance in the digital age.

The lack of industry experience among faculty members in journalism and mass communication
schools is a significant obstacle to the effective training of future journalists. To overcome this
challenge, institutions must invest in continuous professional development for their faculty, integrate
industry experience into curriculum development, and create opportunities for media professionals to
contribute to journalism education. By addressing these issues, journalism schools can better prepare
their students for successful careers in the ever-evolving media landscape, ensuring that they are
equipped with both the theoretical knowledge and practical skills needed to excel in the profession.

Recommendations for Revitalizing Journalism Education:
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1. Revise and Update Curriculum: Journalism schools must undertake a comprehensive
review and update of their curricula to align with current industry standards and technological
advancements. This includes incorporating digital media, multimedia storytelling, and data journalism
into the core curriculum to better prepare students for the modern media environment. The institutions
must avoid focusing more on the traditional journalism and give intense concentration in making them
proficient in the electronic and new age media.

2. Enhance Industry Collaboration: Establish formal, structured partnerships between
journalism schools and media organizations. This could include regular guest lectures by industry
professionals, collaborative projects, and internships that provide students with practical experience and
insights into the industry's demands.

3. Invest in Faculty Development: Institutions should invest in continuous professional
development for faculty members, ensuring they remain current with industry trends and practices. This
can be achieved through workshops, industry placements, and partnerships that bring real-world
experience into the classroom.

4. Strengthen Employability and Placement Support: Journalism schools need to
focus on improving the employability of their graduates. This involves enhancing career services,
expanding placement opportunities, and developing programs that equip students with practical skills
and industry connections.

5. Reevaluate Financial Models: To address the financial burden on students, journalism
schools should reconsider their fee structures and increase the availability of scholarships and financial
aid. Aligning educational costs with the expected return on investment in the job market is essential for
attracting and retaining students.

By implementing these recommendations, journalism schools can better navigate the current
challenges and play a pivotal role in shaping the future of the media industry. Collaborative efforts from
academia, industry, and government are essential to ensuring that journalism education remains
dynamic, relevant, and capable of producing skilled professionals who can thrive in the ever-evolving
media landscape.

Ethical Considerations

The study adhered to ethical research practices throughout the data collection through interviews
and analysis process. Participants were fully informed about the purpose of the research, their rights,
and the voluntary nature of their participation. Informed consent was obtained from all participants prior
to the interviews. To ensure confidentiality, the identities of the participants and their respective
institutions were anonymized in the reporting of the findings. The findings in this article include
opinions from the educators from the interview and the gist of the articles acknowledged in the
references.

Limitations

While the qualitative approach provides rich, in-depth insights, it is important to acknowledge
certain limitations.

1. The study's findings are based on a specific sample of journalism educators, which may
not be fully representative of all journalism schools globally or even within India.

2. The reliance on self-reported data through interviews may introduce biases related to
participants' personal experiences and perspectives.

3. There are very few academic research articles to present the review of literature and
refences carried in India and globally and has hindered the study to ascertain 100% analysis.

Despite these limitations, the study offers valuable contributions to understanding the challenges
facing journalism education and provides a basis for further research and action in this field.
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